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The Al Opportunity

in Asia Pacific Al is the most significant
’ technology of our time.

Artificial Intelligence (Al) is the most significant 2 5 L

new technology of our times. In the next decade, it UsS oI trillion

could boost the economy of Asia Pacific In our research, we found that Al could help power
by over US$2.5 trillion. Today, more than 18 million the next stage of the region’s growth, boosting the

people across the whole region are daily users of Al economy by US$2.5 trillion. That's the equivalent
tools on their smartphone, more than quadrupling to over half the entire GDP of Southeast Asia.

in the last year.' For the Asia-Pacific region, Al offers
an opportunity to boost economic productivity,
speed up innovation, and continue to move up the

value chain.
Al is already being used Adoption is People are optimistic
by millions in Asia Pacific. growing fast. about its potential.

— 66% 25% 65%

In total, 66% of people in the Asia-Pacific Over the next five years, we expect this 65% told us they were optimistic about
region we surveyed - and 75% of those to rapidly increase with a further 25% of the potential of Al for their individual
under 35 - said that they were already people in the region adopting Al. country, and 56% for how it would
using a gen Al tool regularly. impact their lives specifically.

Helping Workers.

Al can save time and

For the vast majority of workers,.today‘s Al fcools increase wages.
can act as a complement: boosting their skills o
and wages. 6 /
9 +0 70 wages
In total, we estimate that Al can save the average
worker over 3 hours in administrative tasks a
week. As labour productivity increases and raises
the value of hours worked, it therefore creates
potential wage increases of over 6%.
Al has high workplace Al as a vehicle Workers are taking the
usage across APAC. for upskilling. initiative with Al adoption.
—74% 47% 63%
(o] (o (o
In total, 74% of people in Asia Pacific - Nearly half of people across Asia Pacific 63% of current Al users said they had
and 80% of those under 35 - said that said they would be interested in using a largely chosen to use Al tools at work
they were already using a gen Al tool to gen Al tool to help them learn a new skill. themselves, while 24% said they had
help them out at least once a week in been encouraged to use Al tools by their
their work lives. company leadership.

1 Public First analysis of SensorTower data




Helping across
Asia Pacific.

Korea: Helping creators
go global.

Us$2.3 billion R

For both independent creators <

and traditional media companies, ’

generative Al could play a powerful

role in providing democratic access - . B

to higher production values, and Japan‘ Oﬂ:settmg
making it easier to convert existing labour Shortages'
content to new formats and o

languages. We estimate that Al could 4 1 /o

help increase the size of the creative

sector in Korea by US$2.3 billion. For parts of Asia Pacific

with an ageing population,
such as Japan, greater

use of Al can help offset
labour shortages and wider
_ efficiency. In total, we

| estimate that the greater
use of Al could help offset
41% of potential labour
shortages in Japan.

India: Reducing losses
from cybercrime.

49%

)

By 2035, we estimate that the combination
of more effective prevention and faster

response times from Al driven solutions could

help preveﬁt over 49% of the co;ts fr(?m . ey
cybersecurity threats and fraud in India.

Singapore: Detecting health

problems earlier.

>1 ,1 O O Indonesia: Smarter agriculture.

After being combined with data from your R

smartphone or watch, Al could help provide earlier US ® b| I I Ion

detection of emerging health conditions when they

are still treatable. For example, in Singapore, where Al could help enable precision farming, earlier detection of pests,
conditions like hypertension affect up to 37% of the and smarter use of water. For example, we estimate that Al could
adult population, we estimate that Al could help help boost the productivity of the agricultural sector in Indonesia by
save 1,105 lives from earlier detection of chronic US$5.5 billion.

conditions in Singapore.



Maximising

the Opportunity. o tha A rre,

In order to maximise the potential benefits from Al, 1 80/

there are barriers that might slow adoption to be (o)

addressed: ens'u'rlng 't, IS use_d, by mor? thfan JUSt, early . In our polling, we found that the majority of current

adopters, providing skills training, continuing to invest in Al use was coming “bottom up” from earlier

basic infrastructure, and developing Al responsibly. adopters—but that usage was significantly lower
among older users and those in rural areas. If we

. L. don't work to reverse this gap in adoption, it could
Skills training can help workers limit the overall potential economic benefits from
make better use of Al. Al with a shortfall of 18%. Encouragingly we also
£ work id th ld be interested found that across the region, less than 4% of
o OF WOTKETS said they woulld be intereste today’s occupations are at risk of displacement
© inskills training to help them to better take from Al

advantage of Al.

Al needs to be
delivered responsibly.
(o] agree that Al needs to be developed
(o) responsibly, with 33% expressing a worry about
risks from misinformation, 34% online safety,
and 83% protecting individual creators.

How Google is contributing

in Asia Pacific Google is supporting businesses
’ and workers across the region.

For over a decade, Google has been investing in Al to 1 5 O S

advance its mission to organise the world’s information UsS billion

and make it universally accessible and useful. From key In 2024, Google Search, Google Ads, Google

language understanding techniques, to the Transformer AdSense, Google Play, Google Cloud, YouTube*,

architecture underlying today’s generative Al revolution, and Google Ad Grants** helped provide US$150

Google researchers have been behind a Signiﬁcant billion of economic activity for businesses across
. . Asia Pacific.

number of defining Al breakthroughs.

Today, Google is expanding access to Al for billions in
Asia Pacific through products like Maps, Search and
Android, while helping businesses be more productive
and connect with new customers.

Android is the Al gateway Google’s products are Jobs from Google
for people in Asia Pacific. highly valued. products.

72% us $1.1trillion 2.8 million jobs

72% of people told us they first started Google’s services create a consumer In 2024, Google supported 2.8 million
using Al tools through an app on their surplus for the average online adult jobs by helping businesses expand
Android device. worth US$100 a month, or US$1,200 a through their use of Google Search,
year. That is equivalent to US$1.1 trillion in Google Ads, Google AdSense, Google
additional consumer benefits. Play, Google Cloud, YouTube*, and
Google Ad Grants**.
.-I PU B LIC FI RST * YouTube not included in economic activity for businesses calculation for the following markets: Australia, Korea, India, Japan,

A SHGH Company and Indonesia.
** Ad Grants are included for Australia only

Source: Research derived from a Public First survey of 16,057 online adults conducted across the Asia-Pacific region across February and March 2025. All results are weighted
using Iterative Proportional Fitting, or ‘Raking’. The results are weighted to regionally representative proportions. Except where specified otherwise, the estimates in this report
include aggregated data for Australia, China, Hong Kong, India, Indonesia, Japan, Malaysia, New Zealand, Pakistan, Philippines, Singapore, South Korea, Taiwan, Thailand, and
Vietnam. Additional Public First analysis was derived using both non-Google proprietary and publicly available information. Where information has been obtained from third party
sources and proprietary research, this is clearly referenced alongside the economic modelling techniques employed in our methodology document.



https://www.publicfirst.co.uk/public-firsts-research-across-the-asia-pacific-region-for-google.html

This report has been prepared by Public First for Google. All information in this report is derived or estimated by Public First analysis using both non-Google
proprietary and publicly available information. Google has not supplied any additional data, nor does it endorse any estimates made in the report. Where information has
been obtained from third-party sources and proprietary research, this is clearly referenced in the endnotes.

With the exception of desktop researched claims which have been footnoted, all claims in the report have been derived based on Public First modelling or polling. All estimates
given here are Public First's best estimate at the time of publication. All calculations were done in USD.

This report has been prepared solely for information purposes over a limited period of time to provide a perspective on the market. It is not intended for investment purposes.
Projected market and financial information, analyses, and conclusions contained in this report should not be construed as definitive forecasts or guarantees of future
performance or results.

Google, Public First and their respective affiliates, or any other third party involved make no representation or warranty, either express or implied, as to the accuracy or
completeness of the information in the report and shall not be liable for any loss arising from the use of this report.

Public First is a global strategic consultancy that works with organisations around the world to better understand public opinion, analyse economic trends and craft new policy
proposals. For more information, please visit


https://www.publicfirst.co.uk/

